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Jlorotun

Logotype

OHoBneHnn norotun LUMMP ue po3sutok chipMmoBOro ctunro
opraHisauii 3i 36epeXXeHHAM OCHOBHOIO iCHYIOYOro efieMeHTa —
CTiIbHUKA. Jlorotun 4OKOPiHHO 3MiHEHUN, ane ui 3MiHN He ANBYIOTD i
He BifLUTOBXYIOTb Ta CIPUUMAIOTbCHA «CBOIMU». Po3ymiroun, Lo ans
opraHisauil BaXxmMBo 36eperTtu BisyanibHUn ob6pas, OHOB/IEHHSA
NOroTuny Mo y 6ik oCy4aCHEeHHS iCHyo4UYUX rpacivHmnX pilleHb.

The updated logo of the CPPR is a development of the organization's corporate
style, retaining the main existing element — the honeycomb. The logo has been
fundamentally changed, but these changes neither surprise nor repel and are
perceived as "familiar." Understanding the importance for the organization to
maintain its visual identity, the logo update moved towards modernizing the
existing graphic solutions.

LIMMP Jlorotun / CPLR Logotype



OcCHOBHI ifnenHi cknaposi, AKi 6ynun 3aknageHi B OHOB/IEHOMY
norotuni MNP

The main conceptual elements embedded in the updated logo of the CPRR

BigkpuTictb. Jlorotn KOMMNO3ULLINHO HEe MA€E «3aMKHYTUX» KOHTYpPiB. Takum
PiLLeHHAM NiAKPEC/IOETLCA Te, Lo OpraHisauisa ce6e He OOMeXYyE Ta He CTaBUTb Y

paMKWu.

Openness. The logo compositionally has no “closed” contours. This design choice emphasizes that the
organization does not limit itself or set boundaries.

CyuJacHicTtb. N'pachiuHe BUKOHaAHHSA NOroTuny Bigo6paxae cyvacHi TeHAeHUil y
rpacdiui. O6paHa Bisyanizauisa NoKkasye nparHeHHSA opraHisauyii 6yTM akTyanilbHUMM.

Modernity. The graphic design of the logo reflects current trends in graphics. The chosen visualization
demonstrates the organization’s commitment to being relevant.

HdeMoKpaTU4HicTb. J/lorotun Ma€ NpocTy Ta NaKOHIYHY KomMnos3uuito. Tum cammm
BiA3HAYAETbCA, O OpraHisauis AOTPUMYETbLCA 3arasibHONMPUUHATHUX NMPaBUN Ta

CNoBiAYE APYXENIOOHICTb.

Democracy. The logo has a simple and concise composition. This highlights that the organization adheres to
commonly accepted rules and promotes friendliness.

LIFMMP Jlorotun / CPLR Logotype



OcHoOBHa BepcCia norotuny

The main version of the logo

LleHTp
[ToniTnko-

[lpaBOBUX
Pedpopm

Centre

of Policy
and Legal
Reform

LIMMP Jlorotun / CPLR Logotype



AnbTepHaTUBHA BepPCia norotuny

An alternative logo version

LleHTp
[TONITUKO-

[lpaBOBUX
Pedopm

Centre
of Policy
and Legal
Reform

LIMMP Jlorotun / CPLR Logotype



AnbTepHaTUBHA TEMHO-CUHSA BEPCIiA norotuny

An alternative dark blue version of the logo

LleHTp Centre
[ToniTnko- of Policy
[1paBOBMX and Legal
Pedopm Reform

LIMMP Jlorotun / CPLR Logotype



AnbTepHaTuBHa 6ina Bepcia noroTuny

An alternative white version of the logo

LleHTp Centre
[ToniTnko- of Policy
[lpaBOBYX and Legal
Pedpopm Reform

LIMMP Jlorotun / CPLR Logotype



AnbTepHaTUBHA BepcCia norotmny 6e3 TekCrty

An alternative version of the logo without text

LIMMP Jlorotun / CPLR Logotype
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BukopucrtaHHa norotumny

Logo usage

LleHTp Centre
[loniTnko- of Policy
[paBoBux and Legal
Pepopm Reform

OCHOBHUM NOroTUn BUKOPUCTOBYETLCA ANA BCixX ochilinHUX Ta
KOMYHiKaLlinHnX maTtepianis.
The primary logo is used for all official and communication materials.

LleHTp Centre
MoniTnko- of Policy

lNpaBoBux and Legal
Pepopm Reform

Jlorotun y 6inomMmy Konbopi BUKOPUCTOBYETbLCA AT TEMHMUX
choHiB, 3a6e3nevyroum MakKCUMasibHUN KOHTPACT | BUANMICTb.

The white logo is used on dark backgrounds to ensure maximum contrast and
visibility.

LeHTp Centre
[NoniTnko- of Policy
lpaBoBux and Legal
Pepopm Reform

IOnsa okpemux BUAIB APYKY NOroTun MOXXHa BUKOPUCTOBYBAaTH
B CMUHbOMY KOJ/1bOpPi 6€3 rpagieHTy.
The logo without text is used when there is not enough space for the main logo.

Jloro 6e3 TeKCTy BUKOPUCTOBYETLCH, KOJ/IN HEAOCTAaTHLO Micus
anda oOCHOBHOIO siorotuna.
The logo without text is used when there is not enough space for the main logo.

LIMMP Jlorotun / CPLR Logotype
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BukopucrtaHHa norotumny

Logo usage

LleHTp
[MoniTnko-

[lpaBOBUX
Pedopm

Centre
of Policy
and Legal
Reform

OcHOBHMM noroTun 3 CipVIM TEKCTOM BUKOPUCTOBYETbCHA ANA

OKpeMux MmaTtepianis, Tam, Ae Ue JOpPEYHO.
The primary logo with gray text is used for specific materials where appropriate.

MoHOXpOMHa Bepcifa, Ta iHBepCHa MOHOXPOMHA, nuile ans
okpemMux Bunagkie (hakc, yek, rpaBitoBaHHSA, TOLLO)
Monochrome version, and inverse monochrome, only for specific cases (fax,

receipt, engraving, etc.).

LIMMP Jlorotun / CPLR Logotype
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Henpunycmme BUKOPUCTAHHA norotmny

Unacceptable use of the logo

LleHTp
MoniTnko-

NMpaBoBUMXx
Pedopm

Hedopmauia norotuny
Deformation of the logo

LeHTp
[MoniTnko-

[lpaBOBMX
Pedopm

BepTukasnbHa BepCTKa
Vertical layout

LleHTp
[NMoniTnko-

[lpaBOBUX
Pedpopm

3MiHIOBaTU KOJip norotuny
Change of the color of the logo

Ha 306paXxeHHi 3 petanamu
In the image with details

LIFMMP Jlorotun / CPLR Logotype
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DIipMOBI KONMbOPWU

Corporate colors

KonbopoBa rama oHOBJ/IEHOIro 6peHAuHry yBibpana iCHyo4i KONIbOPU MUHYJIOIO
cbipmoBoro crunio. Lle pilueHHs1 TakoX 6yNno NpoaAnKTOBaHO NparHeHHAM 36epertu
HaCTYMHICTb Ta OTPMMATU BXE 3HANOMUM Bi3yasribHUN o6pas.

The color scheme of the updated branding has incorporated the existing colors from the previous
corporate style. This decision was also driven by the desire to maintain continuity and achieve a familiar

visual identity.

LIMMNP Konbopu / CPLR Colors
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OcHoOBHI chipMOBiI KONTbOPWU

Primary color system

KonbopoBa rama oHOBNEeHOro 6peHAnHry yBiobpana iCHyto4i Konibopy MUHynoro cipmoBoro ctusnio. Lle pilueHHSA TakoXx
Oy/10 NPOANKTOBAHO NpParHeHHAM 36eperTyv HaCcTynHiCTb Ta OTPMMATU BXXe 3HAMOMUIN BisyasibHMN o6pas.

The color scheme of the updated branding incorporates the existing colors from the previous corporate style. This decision was also driven by the desire
to maintain continuity and achieve a familiar visual identity.

FOR WEB:
RGB 37 /40 /104
HEX #252868

FOR PRINT:
CMYK100/94 /27 /13

FOR WEB:
RGBO/8/95
HEX #00085F

FOR WEB:
RGB 21/35 /122
HEX #15237A

FOR WEB:
RGB 37 /41/106
HEX #25296A

FOR WEB:
RGB 28 /117 /188
HEX #1C75BC

FOR PRINT:
CMYK100/92/0/63

FOR PRINT:
CMYK83/71/0/52

FOR PRINT:
CMYK65/61/0/58

FOR PRINT:
CMYK83/47/0/0

LIMMNP Konbopu / CPLR Colors
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pagieHT

Gradient

TakoX B 6peHANHIY BUKOPUCTOBYIOTbCH FPaAI€EHT - NOEAHAHHSA KONMbopiB. B ocHOBHOMY BiH
BUKOPUCTOBYIOTbCSH AIK KOJIip AN OCHOBHOIO /iIoroTuna.

The branding also uses a gradient — a combination of colors. It is mainly used as the color for the primary logo.

@ +252868

@ #c75BC

LIMMNP Konbopu / CPLR Colors
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HdoanaTtkoBi KO/bopw

Additional colors

Y 6peHAabyUi BUKOPUCTOBYIOTHCH AOAATKOBI KOMMbOPU ANA TEKCTY i (hOHY, W06 3a6e3neunTu HiTKy ineHTUdikauilo Ta aKLeHTM!.

The brand book utilizes additional colors for text and background to ensure clear identification and emphasis.

FOR WEB:
FOR WEB: RGB 255 / 255 / 255
RGB 230/ 231/ 232 HEX #FFFFFF
HEX #EGE7ES8 FOR PRINT:
CMYKO/0/0/0
FOR PRINT:
CMYKO0/0/0/10
FOR WEB:
RGB 224 / 210 / 204
HEX #EOD2CC
FOR PRINT:
CMYKO/6/9/12

LIMMNP Konbopu / CPLR Colors



Konbopu Bebcanty

Website colors

Haw Be6canT BUNPOMIHIOE CTU/Ib Ta €/IEraHTHICTb 3aBASKU peTesibHO nigiopaHum Konbopam. Pa3oMm Ui KOMboOpu CTBOPIOKOTb FAPMOHINHUN
o6pas, Wwo Bigobpaxae LiHHOCTI HaLLOI KOMMNAaHIl Ta 3a/IMLLAaE He3abyTHE BPaXXeHHS.

Our website radiates style and elegance through carefully selected colors. Together, these colors create a harmonious image that reflects our company's values and leaves a lasting
impression.

CandipoBui FOR WEB: Bynakcbka Koca FOR WEB:
Sapphire RGB 6 /4 / 115 Budak Spit RGB 53/ 65 /139

HEX #060473 HEX #35418B

YopHe mope FOR WEB: He60 Hag makoBuLelo FOR WEB:
Black Sea RGB 24 /22 /85 Sky Over Makovytsia Mountain RGB 111/150 /209

HEX #181655 HEX #6F96D1

A3oBcbke mMope FOR WEB:
Sea of Azov RGB 52 /78 /175

HEX #344EAF

BonolwkoBui FOR WEB: BnakuTHa rmuHa FOR WEB:
Cornflower Blue RGB 47 /125 / 217 Blue Clay RGB 225 /237 /225

HEX #2F7DD9 HEX #E1EDFF

LIMMP Konbopu / CPLR Colors 18



Tunorpadika

Typography

LIFMP Tunorpacdcika / CPLR Typography
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dipMmoBa rapHitypa

Branded fonts

Y 6peHabyui wpudT Myriad Pro BUKOPUCTOBYETBLCA B /IOroTuUni, NigKpPec/ oYM noro
cy4yacHuu Ta npocpecinHmnm Burnag. [na BCix iHWKMX eneMeHTIiB BUKOPUCTOBYETLCH WpUdT
Proxima Nova, aKnn noaa€ enneraHTHOCTI Ta CTU/IIO 3aBASKU CBOIM YNCTUM, FEOMETPUYHUM
cbopmam. Lle 3abe3neyvye rapmMoHinHe NOEQHAHHSA €/IeMEeHTIB 6peHAay Ta CTBOPIOE

npuBabnmeum i BnisHaBaHWM Bi3yasZibHUN CTUNb.

In the brand book, the Myriad Pro font is used in the logo, highlighting its modern and professional appearance. For all
other elements, the Proxima Nova font is used, adding elegance and style with its clean, geometric shapes. This
ensures a harmonious combination of brand elements and creates an attractive and recognizable visual style.

Myriad Pro
ABCDEFGHIJKLMNOPQRSTUVWXY Z

abcdefghijklmnopqgrstuvwxyz
1234567890(!?7&.,;:)

Proxima Nova

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
abcdefghijklmnopqgrstuvwxyz
1234567890 (!'?&.,;:)

LIMMNP Tunorpachika / CPLR Typography
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dipMoBUU NaTTEpPH

Corporate pattern

LIMMNP NMatrepH / CPLR Pattern
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iPMOBOIO NaTTepPHY ANA APYKOBaAHMX MaTepianie

Buaun o

Types of corporate patterns for printed materials

22

LIMMP MNMarrepH / CPLR Pattern



CouianbHI mepexi

Social Media

LIMMP CouianbHi mepexi / CPLR Social Media
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3arasibHU1 BUrnag couiaibHUX Mep

Overall appearance of social media

SUsAp  —
LIKI?/:d (‘? "

4! &
T, TEHKS 1 008Ky 7d Opray I3aLY

Pllonrass 75,05

eX

[Mosocini nugorm i

Zo0ng,

LIMMP CouianbHi mepexi / CPLR Social Media
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X
' HUX Mepe
NIeHHS NOCTIB ANnd couianb

Ocdchopm

Design of social media posts

Yaid Cana

Aﬂrmmpynq/'ﬁﬁﬂﬁ Aalixecr

5epeseﬂb
Ton HaHbis L, Koy CKaKgany Oepesny

ial Media
NP CouianbHi mepexi / CPLR Socia
LiM
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OdhopmneHHA NOCTIB ANA coliabHUX Mepex

Design of social media posts

Jvwe Konm 3a BUKOPUCTaHHSA POAUHHUX
3B’A3KIB AepXCcnyX60BLi noHecyTb
peanbHy BignoBiganbHIcTb, ToAi
no36yaeMocs HeMoTU3MYy B Hawiv Bnaai

ona XaBpOHIOK

Pechopma apMiHICTPaTUBHIX 360PIB: HOBMIA 3aKOH

Min'iocT Ta TepuTopianbHi opranu: HoBi nipXoAK

HoBi KpwTepii NIATPUMKY ANR BHYTRiLHBO NepeMmilueHiX oci6

LIMMP CouianbHi mepexi / CPLR Social Media
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Mepu

Merchandise

LIMMNP Mepu / CPLR Merchandise
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benpx-tpnmau
Badge holder

LIMMP Mepu / CPLR Merchandise
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baHep

Banner

LUentp
P [lonitmko-

MpaBoBunx
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dipMmoBun 6/1aHK
Letterhead

LIMMP Mepu / CPLR Merchandise



[Manka
Folder

LIMMP Mepu / CPLR Merchandise
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Oo6knagavHka ANna AoBiIAHUKIB

Handbook cover

LIMMP Mepu / CPLR Merchandise
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3owuUT
Notebook

LIMMP Mepu / CPLR Merchandise
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Yalwuka
Cup

LleHTp
[MoniTyKo-

MpaBoBuX

Pedopm

LIMMNP Mepu / CPLR Merchandise
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IBUTIBKW
Business cards

37
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BisuTiBKU

Business cards

1]: A~
<— . .
|
v -
T T CrenaH T
o baHpepa
3 BukoHaBumMin gnpektop 3
) A4 b 4 -
BYN. XpewaTuk, 4, odic 13, bandera@provo.org.ua
M. Knis, 01001 +38 05012561 23
(ﬁI::Nentre@pravo.org.ua
ww.pravo.org.ua

JloroTun mae 6yTtu po3TawloBaHU Ha OA4HAKOBIN BiAcCTaHi Bia meX MakeTa (BiacraHb 1), TekctoBuin 6/710K 3 NpisBULLLEM, MAE
PIBHATUCA HA TEKCTOBY YacCcTUHY norotuny (BiacraHb 2). BisautiBka Ma€ ABi KONMOHKU TEKCTY, IX BUPIBHAHO BigNoBigHO

NOroTUNoBi TaK TEKCTOBOMY 6/10KOBi 3 iMeHeM npauiBHUKA. HMXXHA TEKCTOBA YaCTUHA 060X KOJTIOHOK TaKOX poO3TalloBaHa
Ha oAHiIN NiHil (BiacTtaHb 3 Big BEPXHbOI MeXi MaKeTy).

The logo must be placed at an equal distance from the edges of the layout (Distance 1). The text block with the surname should align with the text part of the
logo (Distance 2). The business card has two columns of text, which are aligned respectively to the logo and the text block with the employee’s name. The
lower text part of both columns is also placed on the same line (Distance 3 from the top edge of the layout).

LIMMP Mepu / CPLR Merchandise
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Onar

Clothes

LIMMP Mepu / CPLR Merchandise
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